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Preface 

Creativity is flowing, the characters are doing their jobs, and all is 

well. Somewhere in the back of your mind, you know ‘something’ 

needs to happen after you’ve finished writing. But what is the 

process to get your book from finished draft to publishing and into 

your readers’ hands?  

Most new authors have gone through this. I’m sure you recognize it. 

With this short guide, you can find out what’s needed—and 

hopefully, put your mind at ease.  

Book Helpline are editors at heart, but we’ve found that our clients 

often don’t know what editing service to take, or what to do after 

their manuscript has been edited. 

There are some steps you need to take, and some decisions need to 

be made, but it’s no rocket science. Here are the six main issues that 

need to be taken care of, before and after your book is published. 

Some of these you will be able to do yourself, for others, you’ll need 

professional help.  

What is your goal? 

The more ambitious your goals are, the more you’ll want to leave to 

professionals. If your book will only be available to family members, 

e.g., an autobiography, you can use a family photograph as your 

cover and you don’t need to worry about promoting your book. 

However, if you are planning to earn some income from writing, 

you’ll want to make sure everything about your book is perfect.  

Think about your goals, and then plan your path towards publishing 

and beyond.  
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Step 1: Fine-tuning your story 

When Herman Melville started writing Moby Dick, he thought the 

main character was a seamate called Bulkington. After a strong early 

appearance, off the side of the ship goes Bulkington, and we don’t 

hear about him again. Melville wasn’t tidy about his work, but he 

wasn’t competing with hundreds of thousands of other writers.  

You need to make sure your story is as strong as it can be. It should 

be engaging to the reader, the pacing should be just right, and the 

story should be logical and believable. Ideally, your reader devours 

the book, can’t wait to read some more, and puts the book away 

with a smile when they’ve finished.  

How can this be achieved?  

Carefully read through your manuscript a few times yourself. Here 

are a few of the things to look out for. For every scene, check 

whether what you write advances the story and/or helps the reader 

to better understand the motivation of the main characters. Could it 

be left out just as easily? Then leave it out. Make a note of the time 

line: how much time elapses between scenes and does that make 

sense? Check whether a scene could happen in reality or is extremely 

unlikely. In the latter case, you need to either change it, or build up 

the story so it becomes likely within the setting of your story. If 

you’re not in a hurry, put the story away for a few weeks and then 

have another read through. 

If you are happy to show the manuscript to others, you can ask some 

friends (real-life or online) to read your story and give comments: is 

the pacing good, did they understand the plot, did they come across 

anything that didn’t seem right? These readers are called beta-

readers.  
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After incorporating the feedback, you may consider a professional 

edit. A developmental edit will help you to further improve your 

story; your editor knows all the tricks to make your reader happy! 

When you hear about an established author working with his or 

her editor, they won’t be discussing commas or possessive 

apostrophes. They are talking about ways the story can be 

improved, from the overall plot to the tiniest details.  

What an editor can do for you 

A developmental edit will provide you with feedback to improve your 

story further. So, only choose this service if you’re willing to work on 

your manuscript a bit more.  

At Book Helpline we offer two services to help you improve your 

story: 

A Story Analysis. This gives feedback and suggestion for 

improvement on the elements that make up your story: narrators, 

characters, plot, subplot, and everything that combines to make a 

great reading experience. It will also tell you about the publishing 

potential of your book. 

A Content Edit. This gives feedback on the details of the story, in the 

form of comments in the margin of your manuscript. It will help you 

fine-tune the story and make sure there are no inconsistencies in the 

story.  

A story analysis and content edit can be done in the same editing 

round (a full developmental edit). 

Isn’t an edit for spelling and grammar enough? 

Your reader, who has paid to read your book, reads it like she reads 

any other book, and she will expect some quality! A good story will 

also increase your chances of getting good reviews, which in turn, 

will help convince other readers to purchase your book.   

http://bookhelpline.co.uk/StoryAnalysis.html
https://bookhelpline.com/ContentEdit.html


4 
 

Step 2: Perfecting your text 

Once you’re happy that the storyline is good, the characters are at 

their best, and you have a story that will interest and engage your 

readers, the next step is to work on the text itself. 

“A man of genius makes no mistakes. His errors are volitional and are 

the portals of discovery,” wrote James Joyce in Ulysses. However, if 

you have even the tiniest doubt about your genius, it may be a good 

idea to have someone else check your work. 

When a reader sees something that isn’t right, they’ll be taken out of 

the story, and reminded that the story they’re reading is just that, a 

story. In addition, the writer loses credibility if his or her writing 

doesn’t flow nicely or if there are many spelling and grammar errors.  

If you’re self-publishing your work, you need to make sure the reader 

is presented with no distraction from your content. Negative reviews 

on Amazon are often about poor spelling and grammar.  

Obviously, you first use the spellchecker in your editing program. 

Then carefully read through your manuscript word for word. Keep a 

special look out for verb tenses (past, present), homophones (read, 

reed), and the pesky it’s.  

At Book Helpline, we offer a Copy Edit, which is a basic service to 

correct any spelling, grammar, and punctuation issues, and to 

rewrite any sentences that do not flow well. Our Copy Edit Plus 

service is meant for authors who’d like a more polished text or who 

would like the added reassurance of a final proofread by a second 

editor. This service is also strongly recommended for non-native 

speakers of English. 

A copy edit will take care of any issues with spelling and 

grammar.  

https://bookhelpline.com/CopyEdit.html
http://bookhelpline.co.uk/CopyEdit.html
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Step 3: Finding a great cover 

You can start thinking about a cover around the same time that you 

have your manuscript edited. Keep in mind that you also need to add 

the blurb on the back cover, so your description has to be ready 

when you contact a book cover designer. 

In books shops and online, readers come across a lot of 

professionally designed book covers. If a cover looks unprofessional, 

a potential reader may have their doubts about the story, too.  

There are several ways in which to obtain a cover. The most 

economical one—but probably not the most professional-looking 

one—is designing one yourself. A good budget option is to choose a 

cover from a selection of pre-designed covers. Of course, the cover 

will not be made especially for your book, so you may have to settle 

for something that is not quite what you had in mind. The most 

professional-looking cover will be a custom-made one. Prices for this 

vary widely, but you may find this option more reasonable than you 

expected. 

A professional-looking cover will help sell your book, perhaps 

even more so than the description on the back. 

A good book cover designer—as opposed to just a graphic 

designer—will understand the industry and know what trends are 

out there in book design. Previous work will give you a big clue about 

what you can expect. Find out how many revisions your designer is 

willing to make, and agree on a deadline for the completed work. 

Keep in mind that the title should still be legible when the cover is 

presented as a thumbnail on the website of an online bookstore. If 

you have a photograph you’d like to use, make sure the quality is at 

least 300 dpi.  

http://www.ehow.com/how_5040929_check-dpi-image.html
http://www.ehow.com/how_5040929_check-dpi-image.html
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Note: For paperbacks and hardcovers, your cover should be a single 

picture (wrap-around) with a back cover, spine, and front cover. For 

e-books, you’ll need a front cover only.  

Book Helpline is happy to help clients with their blurb before or after 

we have edited your book. We like your book to be perfect, both on 

the inside and the outside. And if you want us to help you choose 

your cover, we’d be more than happy to do so. 

Cover designer links 

Get a cover that’s made just for you  

For instance, via our partner WordSugar Designs. They’ll use existing 

photographs (stock photographs) to create a personal design for you. Prices 

are $200—$300. http://www.wordsugardesigns.com 

Choose from a selection of designers  

For instance, via 99designs. Any (book) designer who is linked with 99designs 

can submit their own design based on your requirements, and you choose the 

‘winning’ design. Prices range from $279 to $1099. (Read about this writer’s 

experiences with 99designs.com). http://99designs.com 

Choose from a large selection of premade covers  

For instance, via GoOnWrite. Pick a cover from the website, and email the 

designer your title and author details. $45—$80. http://GoOnWrite.com  

Another option is The Cover Collection (similar prices). 

http://www.thecovercollection.com  

Make your own cover  

If you feel creative, you can create your own cover using PhotoShop or a 

similar application. Make sure your cover looks professional.  

Use CreateSpace’s Cover Creator  

We do not recommend using this free cover creator, as it’s unlikely to produce 

a professional-looking cover. However, if your budget is zero and you’re 

publishing through CreateSpace, then this is certainly an option. 

https://www.createspace.com/Tools/CoverCreator.jsp 

http://www.wordsugardesigns.com/
http://becomeawritertoday.com/99designs-competition/
http://becomeawritertoday.com/99designs-competition/
http://99designs.com/
http://goonwrite.com/
http://www.thecovercollection.com/
https://www.createspace.com/Tools/CoverCreator.jsp
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Step 4: Formatting the text 

Formatting your manuscript is needed to make sure your text isn’t a 

mishmash of different fonts or line spacings. All paragraphs should 

have the same font type, font size and line spacing; all chapter 

headings should be uniform in style, and any special text, e.g., notes 

or letters, should be treated the same way across your work. For 

example, whether you indent away from the rest of the text, or not: 

make sure it’s always the same. 

Formatting your book will ensure that all paragraphs and 

heading have the same font and font size. Consistency is key. 

Most novels and other books that mainly consists of text, can be 

easily formatted using MS Word’s Styles. It not only ensures the 

formatting on all paragraphs is uniform, but you can also use it to 

create tables of contents, figures, and illustrations.  

The best thing about MS Word Styles is, that if you change your mind 

about a certain font or heading, you only need to make that change 

once, by changing the relevant style, and it is automatically applied 

to every instance of that style in your document. 

Book Helpline can format your manuscript for you using MS Word’s 

Styles. We’ll also sort out your front matter for you—title pages, 

copyright page, etc. We’ll be happy to provide front matter pages to 

our clients if they want to do the work themselves.  
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How to use Styles 

 In Word, on the Home tab, you’ll find the Styles group: Normal, Heading 

1, Heading 2 etc.; 

 

 

 Highlight the text that you want to change; 

 Click on a style within the Styles group; 

 The style will then be applied to your selection. 

You can create new styles to suit your work or modify existing styles 

(right-click on a style to change it).  

Here are some short videos from Microsoft to show you how to work 

with styles. 

If you have a more complex text, e.g., with a lot of pictures, or text in 

special boxes or in the margins, you can work with Adobe InDesign to 

create professional-looking layouts yourself. Alternatively, you may 

want to hire someone to do the layout for you. For some inspiration, 

here is a list of books and the designers who worked on them.  

  

https://support.office.com/en-US/Article/Using-Styles-in-Word-9db4c0f4-2754-4294-9758-c14a0abd8cfa
http://jayce-o.blogspot.com/2013/06/modern-examples-layouts-book-design.html
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Step 5: Publishing your book 

Self-publishing has been a successful avenue for many authors. E.L. 

James sold 250,000 copies of 50 Shades of Grey via Createspace 

before publishers noticed her. 

If you decide you want to self-publish, there are plenty of ways to do 

so. Decide whether you want to publish digitally, in print, or both.  

Self-publishing platforms 

 CreateSpace (by Amazon) for printed books (no cost); 

 IngramSpark charges a small fee for a printed book and e-book (£29 per 

title; £15 for an e-book alone); 

 Amazon KDP for e-book creation and distribution (no cost); 

 Draft2Digital lets you create an e-book and takes care of the distribution 

(no cost); 

 Lulu for e-books and printed books (no cost); 

 Smashwords for e-books (no cost). 

These services will take a percentage of your sales but do not own 

any rights to your work. They also offer little help to get your work 

ready and published.  

By self-publishing your book, you stay in control of the process, 

but you’ll also need to do your own promotion. 

Book Helpline can take the self-publishing process out of your hands 

by publishing your book to Amazon via CreateSpace and Kindle. 

  

http://createspace.com/
http://www.ingramspark.com/
https://kdp.amazon.com/
https://www.draft2digital.com/
https://www.lulu.com/
https://www.smashwords.com/
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Publishing, promotion, and distribution 

If you don’t want to sort out the publishing process yourself, and 

you’d like some promotion and distribution by a professional 

company, use a self-publishing company such as Matador in the UK 

or Balboa Press in the US and worldwide. They are subdivisions of 

traditional publishing companies.  

Audiobooks 

You can self-publish your book as an audiobook, too, for instance, 

through ACX. Use their professional narrators or narrate the story 

yourself. The royalties are low in comparison to other services, 

however: 40% if you sell exclusively through them, 20% if you don’t. 

Traditional publishers 

If you want to try to get your book published via a traditional 

publisher, you don’t need to sort out a cover or formatting, but 

depending on the publisher, they may still expect it to be edited 

professionally. As a rule, the bigger the publisher, the more likely 

they will have their own editors to work with you. 

Most publishers only deal with authors through agents. Agents 

usually like to receive a cover letter, a synopsis, and the first three 

chapters of your book. Check the websites of individual agents for 

their submission guidelines. 

Book Helpline can edit your letter, synopsis, and chapters for you, so 

you make a good first impression.   

http://www.troubador.co.uk/matador.asp
http://www.balboapress.com/
https://kdp.amazon.com/help?topicId=A3CISEMGMV9KR5


11 
 

Step 6: Promotion  

Once your book is published, you’ll need to promote it, so people will 

know your book exists and buy it. 

Get reviews on Amazon and other online booksellers’ websites.  

People like to see recommendations from others, and are more likely to buy a 
book if it has positive reviews. The more, the better! Amazon includes your 
book in its newsletters once it has fifty reviews or more, so that’s something to 
aim for. 

- Ask people you know to buy a copy and submit a review. 

- Put a notice at the end of your e-book, asking readers to review the 

book. 

- If you’ve published through Amazon, make use of the option to offer 

your book for free for a short period, then actively promote it via social 

media, and ask for reviews. 

- Contact book bloggers and offer your book for free in return for an 

honest review (find book bloggers at e.g., The Indie View, Book Reviewer 

Yellow Pages, Story Cartel, or by searching online). 

Run a giveaway with your book 

Giveaways attract a lot of interest. Offer a paper copy (if you have any) or a 
choice between a paper copy and a digital one. 

- Ask book websites/bloggers to hold a giveaway with your book. Also, 

run a giveaway on Goodreads, Twitter or Facebook.  

- Pay for a blog tour. There are many blog tour companies who will send 

your book on to bloggers/websites. Your book will appear on different 

sites over the course of one or two weeks.  

 

Getting good reviews is a great way to show other readers your 

book is worth reading.  

http://www.theindieview.com/
http://www.bookrevieweryellowpages.com/
http://www.bookrevieweryellowpages.com/
https://www.storycartel.com/
https://www.goodreads.com/giveaway/new
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Promote your book locally 

Local authors are likely to generate some interest. 

- Organize a book presentation. Invite friends and family (and anyone else 

who is interested), and get some wine and nibbles. Read a piece from 

your book and then sell and sign it. 

- Take a pile of books to a bookstore and ask if they’ll stock your book—

any copies they don’t sell, you’ll collect after a certain time (so there’s 

no financial risk for the bookstore). 

- Donate a copy of your book to your local library and offer to come and 

talk about the book to an audience (with a sales and signing session 

afterwards). 

- Ask whether the local radio or TV station, or newspaper will do an 

interview with you or mention the book in their program/edition. 

Talk about your book on social media and on your website 

Your friends and followers will help spread the news! 

- Use Facebook and Twitter to talk about your book and topics related to 

your book. 

- Have a great author website (e.g., free via https://wordpress.com and 

https://www.blogger.com). Link to it from your social media accounts 

and don’t forget to give links to places where the book can be bought.  

https://wordpress.com/
https://www.blogger.com/
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Bonus tips 

We’re often asked about obtaining an ISBN. This number is needed 

when you sell your book through an official bookseller. Don’t worry! 

This is almost always taken care of by your self-publishing platform. 

For instance, with Amazon, the ISBN is free. However, if you want to 

choose your own publisher name (rather than the standard 

CreateSpace), you need to buy an ISBN for a small fee (around 

$12.50).  

Also, many authors are worried about copyright. Your work is yours 

as soon as it’s written down. You don’t need to register your 

manuscript anywhere, although it is possible to do so. However, this 

procedure may take many months. See this website for US copyright. 

 

Need more information? 

Just ask us if you need help with any of these steps. In most cases, 

we can do the work for you, or direct you to others who can.  

Good luck with the publishing of your manuscript! 

The Book Helpline Team 

 

About Book Helpline 

Book Helpline is an international editing company dedicated to 

helping authors who want to self-publish their book. We work with a 

fixed team of experienced freelance editors in the US and the UK.  

Contact us at: info@bookhelpline.com 

http://copyright.gov/help/faq/faq-general.html#mywork
https://bookhelpline.com/
mailto:info@bookhelpline.com

